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Digital advancements in investor relations and

engagement: A new era of connectivity

Executive Summary:

Investor Relations (IR) has undergone a fundamental shift. Once a reactive and compliance-led function, it
is now a proactive, digitally enabled discipline essential to corporate performance and value creation.
Technological innovation, global market dynamics and changing investor expectations have rendered legacy
IR methods insufficient. This white paper explores the evolution from traditional to digital IR, examines the
forces driving this change, considers the future of shareholder engagement, and makes a compelling case for
using specialist IR agencies to deliver strategic advantage.

From legacy to leading-edge: the traditional foundations of investor relations

For decades, investor relations operated on a foundation of tried and tested techniques. Investor meetings,
telephone calls with analysts, printed annual reports and financial press coverage formed the backbone of
corporate communications with the capital markets. Relationships were forged in person, and trust was built
over long cycles of engagement.

Companies would print and distribute glossy investor packs. Investor roadshows involved flights across
continents. Investor days were physical events with limited reach. Press releases were mailed or faxed. The
pace was slow, the methods expensive, and the reach limited. While these methods had depth and human
touch, they lacked scale, speed and measurability.

Though still valuable in some contexts, these legacy approaches now struggle to meet the demands of a
faster, more transparent and more digitally connected investment landscape.

The shifting sands beneath IR: what is driving the change?

In recent years, a perfect storm of technological, social and regulatory forces has upended the traditional
investor relations model. Where once a company could rely on face-to-face charm and occasional coverage
in the Financial Times, today’s environment demands constant visibility, real-time updates and omnichannel
engagement.

Stellium Services Ltd is a company registered in England.; company number 10532459. Registered Address: Oxford House, 15-17 Mount Ephraim Road, Tunbridge Wells, Kent, England, TNT11EN

Website: www.stelliumservices.com | Email info@stelliumservices.com | Tel: +44(0)20.7129.1205

10f4


http://www.stelliumservices.com/
mailto:info@stelliumservices.com

S T E LL] U M Stellium Services Ltd

33 St James's Square
London, SW1Y 4JS
United Kingdom

The market has changed

The rise of retail investing, especially among younger, more tech-savvy investors, has expanded the
definition of the “investor audience”. At the same time, globalisation has created fresh, novel pools of
capital that operate around the clock, making geographic reach and timing more complex.

Institutional investors are also more sophisticated. They demand greater transparency, ESG alignment (think
CSRD reporting requirements) and digital accessibility. Passive investing and algorithmic trading further
increase the importance of consistent messaging and public perception.

The tool kit has evolved

Technology has introduced a new toolset. Al-driven analytics, CRM platforms tailored for IR, virtual and
hybrid events and content formats like podcasts and explainer videos have become mainstream. Investors
now expect the same level of user experience from a company’s IR function as they do from consumer-
facing platforms.

Social media, particularly LinkedIn and Twitter/X and even TikTok or Instagram has become a key
battlefield. Companies that fail to engage in these arenas risk having their narrative defined by others.

Regulation has changed

The rise of ESG-focused regulation, evolving disclosure requirements and the speed at which material
information must be communicated all demand a more agile and technologically integrated IR approach.

How companies are responding

Progressive companies are investing in digital-first IR strategies. They are replacing static PDFs with
interactive dashboards, hosting regular virtual investor events, building followings on professional social
platforms and using data to track and optimise engagement. Many have recognised that internal teams alone
cannot deliver the agility or expertise required and have turned to specialist agencies to help lead the
transition.

A new paradigm: what modern investor relations looks like

Modern investor relations is a fusion of content, technology and strategy. It is no longer about broadcasting
messages but about building relationships and communities. Here is what defines the new standard:

Integrated, always-on communication

Rather than relying on periodic reports and in-person events, leading companies now operate an “always-
on” investor engagement model. IR content is distributed through multiple channels such as email, websites,
mobile apps and social media and tailored to different investor personas.

Earnings calls are live-streamed, transcribed in real-time and clipped into digestible highlights. CEO videos
offer regular updates. IR websites are updated dynamically and integrated with CRMs that track investor
interactions.
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Engaging existing shareholders

Smart companies understand that retaining investors is as important as attracting new ones. They offer
transparency and accessibility through interactive financial reporting tools, regular multimedia updates and
digital newsletters segmented by investor type or geography.

Shareholders are increasingly treated as valued stakeholders. Virtual events include interactive Q&A. ESG
dashboards enable investors to explore non-financial performance in real time. Direct engagement through
email, LinkedIn or investor surveys closes the feedback loop.

Attracting new capital

Marketing to investors has entered a new era. Targeted digital outreach now plays a central role. Companies
use data-driven segmentation to identify and approach likely investors. Strategic content campaigns across
platforms like LinkedIn or niche financial networks create inbound interest.

Video explainers, infographics and thought-leadership content help position the company within key
investment themes. Podcasts and webinars build credibility. Retargeting ads and CRM integration allow
companies to nurture leads much like B2B marketers do.

Standing out from the crowd

Investor attention is scarce. To capture and hold it, companies must craft and consistently communicate a
compelling narrative. This involves aligning with macro themes such as energy transition or Al, showcasing
leadership authenticity and investing in visual storytelling.

Modern IR does not just inform, it captivates. When competitors are delivering static updates, a company
that embraces video, animation or social commentary is simply more memorable.

Why partnering with an IR agency is the smart move

Building and managing a cutting-edge IR program is complex. It requires strategic thinking, creative
execution, digital capability and regulatory knowledge. Few in-house teams can do it all.

That is where specialist IR agencies come in. The best agencies serve as an extension of your team, bringing
scale, speed and expertise. They do not just write press releases, they build your IR stack, manage your
narrative and help you stay ahead of market expectations.

In-house vs Agency: a comparative view

Feature In-House IR Team Specialist IR Agency
Deep company knowledge Broader market, regulatory and sector expertise
Fixed headcount Flexibility to scale up or down as needed
High when hiring full team Pay-as-you-go, project or retainer based
Often limited State-of-the-art tools and platforms
Internal bias possible Independent perspective and critical insight
May lack rapid response resources  Dedicated resources trained for rapid response
Limited bandwidth Multidisciplinary team: copy, design, video etc.
Limited existing networks Pre-existing relationships across investor types
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Why IR is a strategic investment, not a discretionary cost

In times of budget pressure, IR is often first on the chopping block. But this is a fundamental error. Cutting
IR spend damages visibility, increases uncertainty and weakens investor confidence. The impact on share
price and capital access can far outweigh the savings.

The business case for IR

Good IR reduces volatility, attracts patient capital and improves investor alignment. It also supports broader
corporate goals such as reputational management, employee morale and stakeholder trust. Companies with
strong IR programmes tend to outperform peers on valuation and investor loyalty.

Hidden costs of underinvestment

Poor IR leads to disengaged shareholders, missed opportunities with funds and an inability to control the
narrative during critical periods. It can leave companies vulnerable to short sellers, activist campaigns or
negative media cycles. This all has impacts on the company’s ability to raise capital increasing dilution
(which is a real cost to shareholders and the business) and compromising the capital structure.

Far from being a discretionary budget line, IR should be viewed as essential infrastructure. An investment in
growth, resilience and long-term value.

The road ahead: embracing the digital IR imperative

The investor relations profession stands at a crossroads. The companies that embrace this transformation—
investing in digital tools, integrated strategy and compelling content—will be the ones that capture attention,
earn trust and unlock superior value.

At Stellium Services, we help companies of all sizes modernise their investor engagement through cutting-
edge digital IR solutions. From narrative development and content creation to outreach, analytics and
stakeholder management, we are your partners in strategic growth.

Now is the time to reimagine investor relations not as a compliance task, but as a competitive advantage.

About Stellium Services

Stellium Services Ltd is a UK-based investor relations and corporate strategy consultancy. We help listed
and growth-stage companies modernise their IR programmes through digital transformation, strategic
content creation and data-driven investor engagement.

Learn more at www.stelliumservices.com.

Contact us today: info @stelliumservices.com
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